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News of the Field Operations Group

A star logo is born
The star has long been a symbol

of excellence. The military uses it
to honor generals, teachers use it
to reward pupils, and in Hollywood
it is a term for an outstanding
performer.

The Field Operations Group
adopted the star as its logo for a
couple of reasons. First, FOG is
comprised of five major elements:
OEM sales, BSD sales, Field En

gineering, Computer Media sales,
and Large Systems sales. The five
arrows forming the star represent
these activities and the key role
they play in the success of FOG.

Second, the five points of the
star represent the main character

istics of a winner—quality, excel
lence, competitive spirit, creativity,
and integrity. These characteristics
were highlighted at the Las Vegas
Quota Club, as members of the

Field Operations Group were told
they were "star" performers in
every sense of the word.

The logo will appear on all FOG
materials as a reminder of the

divisions comprising the group and
of the excellent performers in each
one.

New Orleans is 78

Quota Club Site

The 1978 Quota Club, to be held in

New Orleans, will mark the first Quota

Club for all the sales functions within

the Field Operations Group. OEM,
BSD, Computer Media and Large
Systems Sales are all eligible to attend,
and rules for qualification have been
sent to all branch offices.

The combined meeting promises to
further build a spirit of teamwork and
rapport between all sales functions in

FOG. All reps will be focusing their
selling efforts for a trip to New Orleans
next spring.
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Quota Club 1977

A lot of learning and a lot of fun took
place at the 1977 Quota Club in Las
Vegas. Jim Dobbie, Executive Vice
President, left, kicked off the event with
the keynote speech, and audio-visual
presentations added color and spark to
the meeting (below). For more photos
and story, see pages six and seven.

New FOG Council to improve
exchanges between field, SC

Fourteen individuals from all regions
and functions within the field organiza
tion have been selected to serve on the

newly-formed Field Operations Group
Council. The purpose of the Council is
to provide a forum for improving com
munications between Santa Clara and
the field. Meetings will be held every
two months in locations across the

United States.

Council members were selected for

their knowledge of the company, their
ability to communicate effectively and
honestly, their ability to get along with
subordinates and peers, and the con
fidence others place in their judgement.
They are expected to discuss matters
not only of regional importance, but

also within the function they represent,
such as field engineering, sales and
customer service.

Reports of their discussion will be

given to Charlie Splaine, who will take
appropriate action on them. To keep
the entire field organization informed of
what the council is doing, meeting
summaries will be sent to each branch

office.

According to Splaine, the council
was created to give the field a voice to
express their ideas directly to head
quarters. "FOG now has over 1200

people in it," he states. "The council
will play an important role in making
sure the field knows what's going on in

(continued on page eight)
























